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Abstract: We conducted on-site investigations and distributed a survey on tourist behavior on 3 rural scenic
areas of the recreational belt around metropolis of Urumqi City Xinjiang. We evaluated tourists” location of trip ori—
gin general traveling behavior and perception of visiting experience. The results showed that although the points of
origin for visitor trips came from all over of the country but the most visitors were concentrated in Xinjiang. The
tourism market diversity and dominance differed significantly among the 3 different rural scenic areas. The most sur—
veyed tourists preferred to travel with their families and friends. The tourist’s satisfaction with their experience and
the revisit rate were low. Basis on these suggestions about the management of rural scenic spots should pay more
attention on tourists” location of trip origin development and renew tourism items and develop special tourism prod—
uct based on the different period of tourism market characteristic of tourist in time to make sure that the rural sce—
nic spots of the Recreational belt around metropolis would be developed reasonably and continuously.
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Fig. 1 Market structure of tourist sources in 3 rural scenic areas
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Fig.2  Competition state of main tourist sources in rural scenic areas
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Fig. 3 Diversity and dominance of tourist source in 3 rural scenic areas
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Table 1 Membership of tourists in rural scenic areas
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Fig. 4 Revisit ratio of tourist in 3 rural scenic areas
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Fig. 5 Tourist satisfaction in 3 rural scenic areas ~
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